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G R A P H I C  D E S I G N : 

AND THEN
PROVIDE CREATIVE CONTENT FOR A SCIENCE FICTION FOLK EVENT MUSICAL



Aiming at a simplistic and folksy vibe, 
bright colors and basic shapes create the 
visual of this science fiction folk event.

STYLE





DIGITAL

Space-themed Facebook 
assets as well as a geo-
located Snapchat filter both 
promoted and celebrated 
the theatrical event. By 
placing the viewer into the 
environment of the musical, 
the snapchat filter immerses 
the viewer in the science 
fiction experience.



AND THEN: 
A SCIENCE FICTION FOLK EVENT

FRINGE THEATER | 2012



P H OTO G R A P H Y : 

HOVERING
EXHIBIT FOR THE SCHOOL OF THE ART INSTITUTE OF CHICAGO





INSPIRATION
Based on observations of relationships, this series 
of works is intends to discuss the role of gender 
and societal expectations based on sex. These 
pieces illustrate the influence gender plays on how 
we behave, how we display ourselves and how we 
develop our values. 





HOVERING
SCHOOL OF THE ART 

INSTITUTE OF CHICAGO | 2011



C A M PA I G N : 

NEW YORK TIMES
DESIGN A PRINT AND SOCIAL MEDIA CAMPAIGN AFTER THE FAKE NEWS SCANDAL



CAMPAIGN
Hoping to avoid discussions of truth and 
objectivity in the news, this campaign focuses 
on the fun aspects of the New York Times, 
highlighting whimsical headlines with captions 
that make the post humorous. 





NEW YORK TIMES
ADVERTISING COURSE NYU  | 2012



G R A P H I C  D E S I G N : 

POETRY BROTHEL
DESIGN FLIERS FOR POETRY EVENTS WITH A FOCUS ON ART DECO STYLES



Louis Fili | Typographer

INSPIRATION
The brand introduced itself 
as aligning with Art Deco and 
Art Nouveau aesthetics, so I 
started by doing research at 
the Parson’s School of Design 
library, finding examples of 
typography and graphics to 
incorporate into the designs. 





POETRY BROTHEL
POETRY SOCIETY OF NEW YORK  | 2012



C A M PA I G N : 

THERMOS
CREATE A SPLASH WITH A PROMOTIONAL CAMPAIGN FOR THERMOS



CAMPAIGN
To encourage the customer to engage with the 
brand, a free food truck campaign will be held, 
filling Thermos brand products with foods like 
ice cream, soups and stews. The customer can 
follow the truck with the free app provided. 





THERMOS CAMPAIGN
ADVERTISING CAMPAIGNS COURSE NYU  | 2011



P H OTO G R A P H Y : 

OVERLAY
PERSONAL PHOTOGRAPHY WORK

P H OTO G R A P H Y : 

OVERLAYS
PERSONAL PHOTOGRAPHY PROJECT







OVERLAYS
PERSONAL PHOTOGRAPHY | 2010



P H OTO G R A P H Y : 

HOME COOKING
PERSONAL COOKING ADVENTURES | MORE AVAILABLE ON INSTAGRAM: M EI . M A K ES . THIN GS



CLASSIC WEDGE SALAD

CANDIED BACON & BLUE CHEESE SALAD



BUTTERMILK
FRENCH TOAST

BACON-WRAPPED ASPARAGUS

YOGURT PARFAIT



JOOK WITH
CRISPY SHALLOTS



MISO-HONEY MARINATED SALMON

ANCHOVY
PASTA



MEATBALL SUB
WITH HOMEMADE PESTO

BEANS WITH CRISPY SHALLOTS

BEANS WITH PANCETTA



FLAN

CHEESECAKE COOKIES



UDON WITH
HOMEMADE CHILI CRISP

HOME COOKING
PERSONAL | ONGOING



G R A P H I C  D E S I G N : 

LOGOS
FROM VARIOUS PROJECTS



L O N D O N

NYU LONDON
SCHOOL PROGRAM T-SHIRT CONTEST  | 2014



REI ESSENTIALS
 AROMA THERAPY  | 2019





360 ABOVE MIAMI
REAL ESTATE AGENCY  | 2016

A b o v e   M i a m i

360



LITTLE LIZ: 
PLANT-BASED CATERING  | 2016

L  ttle L z
P l a n t - B a s e d  C a t e r i n g  



WEEDLUSH: 
E-COMMERCE SITE  | 2017
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FREEDOM OF TRUTH
CHARITABLE FOUNDATION  | 2016
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